YUH Tea

Rongji

LHBENZRINEEGRAT 400-656-8388

MR



CPSe
WBEENMSIERINNY, HEEET . TFmhEL,
KA ETZCERE BT

BREF - Kk
FEEELEHE, KAV, EIRARE, 7
TE60%L L, BIR6-98 BN RIARA



YUN CHA KONG JIAN




01 h/ 3%/ 5/ /&%

INTERPRETATION OF MARKET PROSPECT

I KETH)
G R ST 5

TEA INDUSTRY BIG BONUS. 100 BILLION TEA BLUE OCEAN MARKET




= 2 bk \ %‘;ﬁl 'e,
PART1/ FEEFIHEHS 2% e

kongjian

37N |1 pE ;Lo A

FZH eI iEB8THIT Strkied

hipAE hizgE EHE EWES
113617 10%/<E 50%+ 80%+

FEIIEERATWHER (RA127T)

1200

1000 1136

1063
800 866
600 700
400
200 Iiil
0

2015 2016 2017 2018 2019 2020
m PEI SR T AR



MARKET PROSPECT ANALYSIS
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